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The purpose of this thesis is to explore the significant roles and factors in GMS tourism 
cooperation as tourism sector (action of small-investment, fast-effect and leading regional 
economic cooperation) acting as one of 11 flagship programs in GMS economic cooperation. 
This analysis study is based on the previous studies of tourism cooperation in GMS countries as 
well as data bases presented by relevant organization such as World Tourism Organization, 
Greater Mekong Subregion, and Asian Development Bank and related organization. According 
to GMS tourism cooperation, the study indicates that natural and cultural resources of GMS 
countries can highly benefit for their people in serving as a attractive tourism destination for 
tourists. However, the inequality background in many aspects of GMS members; namely 
political circumstances, economic profile and basic infrastructure for tourism industry, makes 
significant obstacles for their tourism cooperation which is now gradually getting better since 
tourism sector has been concerned for generating income especially for the purpose of poverty 
alleviation. Moreover, tourism sector also makes use of other 10 flagship programs and vice 
versa.   
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Chapter 1: Introduction 
1.1 Introduction  
A lot of claims have been stated that Tourism is one of the largest and fastest growing industries 
in the world. It is an increasingly important source of income, employment, and wealth in many 
countries. In particular, international tourism is likely playing important for generating of foreign 
exchange receipts since people are enjoying era of globalization. Considerable economic benefits 
are provided for many countries, regions and communities. Accordingly, its rapid expansion has 
effect on tourism management in one country up to regional cooperation in order to improve 
socio-economic circumstance, promote peace and country perception (image) as well as seeking 
for collective benefits.  It draws foreign investment and know-how. It forces officials and state 
enterprise executives to cope with international market realities, and it is bringing managers and 
workers to learn the art of customer service. Tourism also benefits other parts of the economy, 
creating demand for goods and services provided by enterprises. 
 
Tourism gradually became a mass phenomenon during the post-World War II period, 
particularly from the 1970s onwards.
1
 According to the variety of characteristics of Asia along 
with a series of the international change in the world history, Asia has also been politically 
overcome many changes upon both external and internal factors. The new order of international 
system had been changed to Cold War period which economic competition has considered as 
important means for preserve national power. 
In addition, the forces of globalization seemed to be spread all over the world. Obviously, the 
advance in technology made communications and travels much easier, faster and less costly. 
During the 1990s, when the globalization of tourism reached unprecedented proportions, 
                                                            
1 See “Sustainable development of tourism,” Report of the Secretary-General (document E/CN.17/2001/PC/21), 
United Nations, New York, 2 March 2001. According to the World Tourism Organization (WTO), tourism is 
defined as “the activities of persons travelling to and staying in places outside their usual environment for not more 
than one consecutive year for leisure, business and other purposes not related to the exercise of an activity 
remunerated from within the place visited” (see Basic References on Tourism Statistics, WTO, Madrid, 2000). See 
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international tourism receipts had a much higher average annual growth rate (7.3 per cent) than 
that of gross world product.
2
  
The process of globalization gave a new impetus to the neoliberal economic order that placed 
considerable power in the hands of multinational corporations and consequently further 
undermined the nation-state as unchallenged incumbent key factor in international relations. The 
world also became smaller due to increased connectivity and a concomitant interdependency, 
which in turn was caused by a revolution in information technology (IT).  
Since 1990s, the end of Cold War has been playing the most powerful dynamic shaping the 
development of regional integration in Asia. The organization has been under increasing internal 
and external pressures to widen its role, especially taking more responsibility for regional 
security. Asian states’ policies in relation to China appear highly suggestive of a realignment of 
power in the region. As China is readying resources to substantiate its aspirations toward 
regional leader, especially in term of population and economic development profile, most states 
of Southeast Asia are directing their attention toward Beijing.  
Peace is promoted along with the concept of drawing the countries more closely together through 
various cooperative programs. Thus, the cooperation between nation-state is occurred especially 
economic cooperation. Regional cooperation ranging from economic, political and so on is an 
important part of development.  
The emergence of GMS cooperation could be inspired in 1992 when General Chatchai 
Chunhavavan, Thailand’s Prime Minister at that time suggested that Thailand should initiate a 
“Policy of Converting Battle fields into Market Fields” with the countries in Indochina. Since 
then, international relationships began to improve in many ways which finally it has been an 
expansion of inter-cooperation among the countries in the Mekong Region especially in the area 
of trading, international investment and tourism industry. 
Under the assistance of Asian Development Bank (ADB), the GMS is an economic rather than a 
political geo-body.
3
 The primary objective of the GMS is to improve trade within the region and 
                                                            
2 “Sustainable development of tourism,” Report of the Secretary-General (document E/CN.17/2001/PC/21), op. cit.  
International tourism receipts at current prices and excluding international transport costs.  See also Tourism Market  
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to promote transnational development initiatives. However, the GMS program is very different 
from ASEAN or other agreements in the region namely, it is informal and guided only by a 
general set of principles and institutional arrangements.  
As the rising of regionalism along with the consideration of tourism collaboration, tourism 
planning and development have been traditionally restricted by political borders in most 
countries and regions. Tourism planning on international and cross-border subnational levels has 
recently been recognized as a means of developing more sustainable forms of tourism that 
promote principles such as equity, efficiency, ecological integrity, balance, and harmony (Wall, 
1993; Bramwell and Lane, 1993; Timothy, 1999). Transboundary cooperation is now also 
beginning to be viewed as a way of improving mutual economic benefits and political relations 
between neighbors (Timothy, 1998). 
This is witness, however, in 1997 and 1998 the dark side of globalization appeared in form of a 
series of currency crisis in Thailand, Indonesia, South Korea, Malaysia, the Philippines, and 
Taiwan. So, to recover this situation, tourism sector has been considered as a source of revenue. 
In addition, in many countries where poverty is prevalent, tourism often constitutes a significant 
proportion of their national income. These countries include Cambodia, The Gambia, Mongolia 
(Blake et al. 2006) and especially small island countries such as The Maldives, The Bahamas and 
Vanuatu (Shareef 2003).  
As the prediction of global tourism flow (See Figure 1), many international organizations, such 
as the United Nations and UNESCO, as well as individual economists, have, in fact, stressed the 
economic benefits to be gained from utilizing a country’s natural and cultural heritage to provide 
a large source of foreign exchange earnings (Picard, 1996). Tourism can play an important role 
in this process, as well as indirectly assisting national infrastructure development, and the 
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Figure 1 - Major Intercontinental tourism flows (millions) 
Map Indicating the Intercontinental Tourism Flows (in millions) through the years    from 
1997 till 2020* (*prevision) 
 
Source: the UNESCO Courier, July/August 1999 
 
Tourism is a place-dependent industry. It is developed from the natural, cultural, and historical 
resources in a particular location. The value of these resources arises from the local 
environments in which they exist. These environments are not defined by clear political 
boundaries. They are described by overlapping natural, cultural, and socioeconomic systems that 
cross and connect politically-defined areas. Similarly, the users of these resources—tourists and 
nontourists alike—are not necessarily constrained by boundaries drawn on a political map. This 
is the primary rationale for a regional approach to tourism development.  
The Asia Pacific Region is now the second largest tourism region in the world, after Europe. 
Asia’s fast growing tourism industry with its variety of tourism markets has become a national 
economic growth engine. In 2009 the GMS received approximately 26.2 million international 
tourists arrivals (an increase of 41.2% from 15.4 million in 2000) besides over two hundreds 
million domestic tourists. Of all countries and territories with 2011 full year international arrivals 
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